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ANTIQUES ROADSHOW
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National Sponsors Bring Added
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That teapot from Aunt Ethel.

A stack of baseball cards.

Ever wonder if they’re worth

anything? Visit ANTIQUES
ROADSHOW to find out!

auction houses and independent
l throughout the United States
and collectibles. ANTIQUES
ners recount tales of family

-neglected items salvaged from
veal the fascinating truths about
d nominated series is in its 13th
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Local Support & Visibility
As a local sponsor of this program,

you will receive:
 On-air credit
 Web link
 Local media placement
 Event opportunities

Nationally, ANTIQUES
ROADSHOW reaches 5.3 million

households each week*.

*Source: NTI Pocketpiece, 2006-07 Season

Ready to hit the road?
Contact:

Daphne Dowdy Jackson
432.563.5728

sponsorship@basinpbs.org

$6000
60 minutes

Mondays and Thursdays
52 weeks
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